What 8.000 customers tell

you about how to run your
online store
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Marketplaces are setting the bar

. Marketplaces . Website retailers  [l] Retailers apps Social media
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Where do Europeans sinline‘?
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of global shoppers spend of European shoppers say inflation
€51-300/month online made them more price-sensitive

High-spend shoppers (€301+/month): UK vs Europe

UK 13.45%

EU ~5-6%

average

Shoppers saying inflation increased their price sensitivity

France

UK

EU
average

13.45%

of UK shoppers spend €301+/
month — highest in the survey
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Every choice bends to price
50.51%

more likely to complete purchase when
multiple delivery options are available

83 740/ prefer free home delivery over
L] 0O a paid choice of location

Purchase intent uplift:
multiple options available
0, are willing to wait longer
75.88 /O to avoid delivery fees Erance
71 760/ choose free delivery
o ©  over paid next-day
Italy
Europe 50.5%
avg




- Out-of-home delivery used

@ Home delivery used
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Main reasons for delivery-related
cart abandonment

Reasons for cart abandonment

Delivery costs higher than expected

4070% D

Delivery slower than expected

2706% D

No convenient delivery location

1362% (0

No flexible delivery options

944% 10

Did not trust the delivery process

7.74% - On cost sensitivity
45.49% Italy

42.68% Austria

A2 5T UK

On location inconvenience

12707 Netherlands

16.67% Belgium

On speed sensitivity
35.27% Italy




Don’t outsource the blame, own the journey

all T -

Monday, June 6

France | 38.84%
Votre commande a été expédiée

Germany | 38.17%
Versandupdate zu Ihrer Bestellung

Spain | 23.03%
Tu paquete esta listo para recoger

Netherlands | 23.90%
Pakket onderweg




Nearly three in four European
shoppers are either already
using Al in their purchase
journey or open to doing so.

12.6% use it regularly

27.4% use it occasionally

34.9%are aware but haven't tried it yet
25.0% were not aware this was possible




Hungry for more customer truths?




